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INTRODUCTION AND METHODOLOGY

Introduction

Few attempts have been made in analyzing social network usage within the key political swing states.  Traditional 
understanding of voters has been limited to polling, estimates, and census data.  Thus, it has been unclear what impact 
social media, a new medium, will have on the presidential election and how to leverage the social network user.

Rapleaf has decided to analyze publicly available data collected by Rapleaf on people who use social networks.  The 
result measured online social network activity of over 9 million users.

Key findings include the following:

�x The main social networks that have significant presence in the swing states are Myspace and Facebook; Bebo 
and Hi5 are secondary.

�x New Hampshire, Wisconsin, and New Mexico have a high percentage of potential young voters (18-24 year olds)
relative to other swing states.

�x Hi5 is heavily used in New Mexico - both Presidential candidates should have presence on Hi5 if looking to reach 
voters in New Mexico.

�x There are high correlations between Latinos and Hi5 users, Caucasians and Facebook/Bebo users, African
Americans and Blackplanet users, and between Asians and Friendster users; there is little between race and 
Myspace users.

Methodology

Rapleaf collects publicly available information on over 250 million people.  This information comes from social networks, 
message boards, forums, and other publicly available sources.  Rapleaf set the criteria to analyze a representative, 
random sample of social network users within the key political swing states (within Rapleaf’s databases), along with the 
user’s publicly available demographics and social network usage.  The sample looks at over 9 million people within 
Rapleaf that use social networks, and in which location information exists.  The study was performed and the data was 
collected on October 13, 2008.

Additional data obtained includes numbers obtained from Facebook.com on their user base in each swing state.  Also, 
2006 US Census data for each swing state, containing race, age, and education level records as also obtained.  See the 
Appendix for this additional data.

The swing states where Rapleaf isolated their data extraction include:
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Colorado
Florida
Iowa
Indiana
Michigan
Missouri
New Hampshire
New Mexico
Nevada
Ohio
Pennsylvania
Virginia
Wisconsin
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A LOOK AT THE DATA EXTRACTED

The Numbers

The percentages below display the number of social network users by site, relative to the total number of social network 
users for the particular state, as obtained by Rapleaf.  Percentages of age and gender breakdown were obtained by 
extracting publicly available age and gender information for those in which location information was available.  Age and 
gender information was not always available, hence the percentage of those where information is “Unknown.”

Full raw data and the counts per social network and demographic can be found in the Appendix.

Social Network Hierarchy

Based on the usage of social networks within the swing states, there is a clear hierarchy of social networks, segmented by 
tiers:

Tier 1:
-Myspace
-Facebook

Tier 2:
-Bebo
-Hi5

Tier 3:
-Classmates
-BlackPlanet
-Friendster
-MyYearbook

Tier 4:
-Flickr
-LinkedIn
-LiveJournal
-Multiply

Tier 1

Tier 2

Tier 3

Tier 4
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Facebook and Myspace are the dominant social networks within the United States and globally.  Below is the usage of 
each social network relative to the total number of social network users for each swing state.

The red and blue rectangular areas represent the �r1 standard deviation from the mean for the respective social network.  
The mean and standard deviation for each social network can be found in the appendix.

Tier 1 Social Network Usage Across Swing States
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The Facebook data obtained by Rapleaf is compared to the Facebook data provided by Facebook can be found in the 
Appendix.

Below is relative social network usage for Hi5 and Bebo, two social networks that have more presence globally than in the 
United States.  Hi5 is dominant within the South Asian and Latin based countries.  Bebo has significant presence in 
European countries.
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Tier 3 Social Network Usage Across Swing States
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Tier 2 Social Network Usage Across Swing States
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Again, the respective red and blue areas represent the �r1 standard deviation from the mean for the respective social 
network.

More niche social networks such as Blackplanet, Classmates, and MyYearbook fall into the Tier 3 social networks.  And 
while Friendster is not dominant in the U.S., it does have presence in Southeast Asia.
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The standard deviation range can be better ascertained by viewing the range bracket for each social network.

And below are the four social networks with the least amount of presence within the swing states.

Tier 4 Social Network Usage Across Swing States
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Demographic Breakdown of Social Network Users within the Swing States

Gender Breakdown of Social Network Usage Amongst the Swing States
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The chart above shows the gender distribution within the swing states.  Below is the age distribution for each swing state.

Age Breakdown of Social Network Users for Each Swing State

0%

5%

10%

15%

20%

25%

30%

35%

40%

CO FL IA IN MI MO NH NM NV OH PA VA WI

Swing State

P
er

ce
n

ta
g

e 
(%

)

14-17

18-24

25-34

35-44

45-54

55-64

65-74

The shaded area for each age group represents the �r1 standard deviation from the mean for the respective age group.
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ANALYSIS OF THE DATA

State-by-State Analysis Compared to Rest of the Swing States

Colorado

Compared to other swing states, Colorado has average social network usage among the 18 and older demographic; 
usage of social networks for those that are ages 18-24, 25-34, 35-44, and 45-54, fall within �r1 standard deviation from the 
mean for each age group.  Social network users in Colorado tend to use Facebook less than the other swing state social 
network users.  Colorado has average presence on Myspace, Friendster, Bebo, Blackplanet, and Hi5.  According to 2006
U.S. Census records, Colorado has an above average Latino population.

Florida

Florida has the highest population of all the swing states.  Florida has high Myspace and Blackplanet presence, relative to 
the other swing states.  Florida also has the highest Facebook usage (according to Facebook’s own statistics).  Florida 
has average presence on Bebo and Hi5, compared to the other swing states, and low MyYearbook presence.  There are 
a high percentage of 25-54 year olds on social networks in Florida; conversely, there is a low percentage of 14-24 olds on 
social networks, compared to other swing states.  Florida also has high African American and Latino populations, which 
may influence presence on certain social networks.

Iowa

Iowa has low Myspace, Blackplanet, Friendster, Flickr, LinkedIn, and Classmates usage, as compared to the other swing 
states.  Iowa, however, has high Facebook and MyYearbook usage.  Looking at social network usage by age group, there 
is high usage by 14-24 year olds and low usage by 25+ year olds.  Thus, it can be assumed that people over the age of 
25 in Iowa do not use social networks.  And according to the 2006 Census records, Iowa has a high Caucasian 
population, and a low non-Caucasian population.

Indiana

Indiana does not have significant presence on social networks, relative to the other swing states.  Indiana does have low 
Friendster and Classmates presence, with a high presence on MyYearbook.  There are a lot of 14-17 year olds on social 
networks within Indiana, with an average presence for the 18+ year olds.  

Michigan

Michigan has a high number of Facebook users in general (according to Facebook’s own data), and there’s a high 
presence of Blackplanet users versus other swing states.  This may be attributed to the fact that Michigan has a high 
African American population relative to the other swing states.

Missouri

Missouri has high Facebook and Bebo usage, with average social network usage for all other social networks.  Compared 
to the other swing states, there is average social network usage by all ages 18+.

New Hampshire

New Hampshire is a state where social network users tend to be older.  Specifically, there is a high presence of 35-64 
year old social network users versus other swing states; conversely there is a low presence of 14-24 year olds on social 
networks in New Hampshire.  Classmates and LinkedIn have high relative usage in New Hampshire, compared to the 
other swing states.  Also, those in New Hampshire that use social networks are less likely to use Facebook, Myspace, or 
Blackplanet.  And it should be noted that New Hampshire has the lowest African American and Latino populations of the 
swing states.

New Mexico

Relative to other swing states, every social network - with the exception of Hi5 - has incredibly low presence in New 
Mexico.  New Mexico’s presence on HI5 is the highest of all the swing states.  Also there are a lot of social network users 



2008 Rapleaf, Inc.       
http://business.rapleaf.com

10

in New Mexico that are 18-24 years old, with very social network presence from 35+ year olds.  The high Hi5 usage may 
be attributed to the high Latino population in New Mexico; Hi5 is the most used social network in Latin American countries 
such as Mexico (which borders New Mexico).

Nevada

Like New Mexico, Nevada has low presence on Facebook, Bebo, and MyYearbook.  But unlike New Mexico, the largest 
percentage of social network users in Nevada are on Myspace, with high presence on Friendster and Classmates.  The 
social network users in Nevada tend to be 25+ years old, with very little presence by 18-24 year old demographic.  And 
like New Mexico, Nevada has a high Latino population and a low Caucasian population.

Ohio

Ohio has high presence on Facebook, Myspace, and MyYearbook, with low presence on Bebo and Friendster.  Social 
network users in Ohio tend to be 14-17 years old, with very low usage by 25-34 year olds.  And it is noted that Ohio has a 
low Asian and Latino population, relative to the rest of the swing states.

Pennsylvania

Pennsylvania has high Facebook and Classmate presence, with low presence on Bebo.  Every other social network has 
mediocre presence from Pennsylvania social network users.

Virginia

Social network users in Virginia tend to use Blackplanet, Friendster, and LinkedIn, with little of Myspace or MyYearbook.  
Virginia also has the highest African American population of all the swing states and the highest percentage of 25-34 year 
olds on social networks.

Wisconsin

Wisconsin has a high presence on Bebo.  However, relative to the other swing states, there are a lot of 14-17 year olds in 
Wisconsin using social networks, with low presence from 25+ year olds.
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Correlation Analysis

Below is correlation analysis between race and social network.  Race data was provided by the 2006 US Census.  Full 
correlation coefficient data and the US Census records can be found in the Appendix.

Swing State Correlation of Social Network Usage (Bebo) vs. Race

-1.00

-0.80

-0.60

-0.40

-0.20

0.00

0.20

0.40

0.60

0.80

1.00
African American

Asian

Latino

Caucasian

Bebo

    

    

No Correlation

Perfect Positive Correlation

 Perfect Negative Correlation

Swing State Correlation of Social Network Usage (Blackplanet) vs. Race
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Swing State Correlation of Social Network Usage (Facebook) vs. Race
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Swing State Correlation of Social Network Usage (Friendster) vs. Race
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Swing State Correlation of Social Network Usage (Hi5) vs. Race
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Swing State Correlation of Social Network Usage (Myspace) vs. Race
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Facebook has a high positive correlation with 
Caucasians, and a high negative correlation with 
Latinos.

Friendster skews positively towards Asians.  This may 
be attributed to the fact that Southeast Asians tend to 
use Friendster.

There is an extremely high positive correlation 
between African Americans and Blackplanet users.

Bebo is a social network that skews towards 
Caucasians among the swing states. 
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There is little to no correlation between race and 
Myspace users.

There is a high correlation between Latinos and Hi5.  
States with a high Latino population tend to have a lot 
of Hi5 users within that state.  This may be attributed 
to Hi5’s presence in Latin America
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APPENDIX

Raw Data

Rapleaf’s Facebook Data vs. Facebook’s own data

Below is a representation of the data obtained from Facebook’s Social Ad’s analytics compared to Rapleaf obtained data.  
The Rapleaf data is superimposed and secondary y-axis is adjusted to 25% of the primary y-axis for comparison with 
Facebook’s own data.  Here Rapleaf’s data displays the same patterns with the true Facebook supplied data.

Facebook Usage (via Facebook vs. Rapleaf)
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2006 Census Data

P2008 = P2007 + �' P2007-2006

Correlation Coefficient

        

X = 2006 Census Data Demographic/Race Data
Y = Social Network Usage
N = # of Swing States
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ABOUT RAPLEAF

Rapleaf provides search services that find information about people on the social web, on behalf of businesses and 
consumers. Top retailers, telcos, political organizations, hotel chains, social networks, and other consumer facing 
companies use Rapleaf's services to gain insight about their consumers and improve their consumers' experience. 
Consumers use Rapleaf's services to discover, manage, and control their online information.

Headquartered in San Francisco, the company has processed over 250 million unique searches for businesses and 
consumers.

CONTACT

For further analysis, contact:

Partners: partner@rapleaf.com
Sales: sales@rapleaf.com
Press/Research: press@rapleaf.com
General/Support: support@rapleaf.com

Corporate Address:

Rapleaf
657 Mission St.
Suite 600
San Francisco, CA 94105

DISCLAIMER

This report may contain names, information, data, links to third party Websites, and other materials belonging to third 
parties, including textual references to such items. Any and all such uses are for illustrative purposes only and do not 
necessarily indicate an endorsement of the opinions, products, or services provided by those third parties. Rapleaf does 
not claim any proprietary right in, or to, any such items as may qualify as copyrights, trademarks, or other proprietary 
marks of third parties.

Rapleaf is not responsible for the content of third party Websites, or the manner in which information may be collected on 
that Website and used by the third party. Rapleaf disclaims any responsibility towards a visitor of a third party Website or 
any third party for any direct, indirect, or incidental reliance, consequential or punitive damages, including without 
limitation lost profits, expenses or revenue; regardless of whether Rapleaf knew, or ought to have known, of the possibility 
of any loss or damage arising from the use of, or visit to, a third party’s Website.

Use of this report is at your own and sole risk. Rapleaf disclaims any and all warranties or representations in respect of 
the accuracy or usefulness of information, or any observations that maybe derived from such information, obtained from 
Rapleaf.


